EMERYVILLE PLANNING COMMISSION
STAFF REPORT

Agenda Date: April 23, 2020
Report Date: April 16, 2020

TO:

Planning Commission

FROM:

Navarre Oaks, Assistant Planner
Community Development Department

SUBJECT:

Public Market Master Sign Program
SIGN19-017

LOCATION:

Along Shellmound Street between Shellmound Way and 63rd Street,
including adjacent portions of 62nd Street and an interior courtyard
(APNs: 49-1556-7, -15, -16, -17, -22, -23, -24)

APPLICANT/
OWNER:

AG-CCRP Public Market L.P. c/o City Center Realty Partners
170 Grant Avenue, 6th Floor
San Francisco, CA 94108

PROJECT
DESCRIPTION:

An application for a proposed Master Sign Program for the Public Market.

GENERAL PLAN
DESIGNATION:

Mixed Use with Residential and Major Transit Hub

ZONING
DESIGNATION:

Planned Unit Development (PUD-2)

ENVIRONMENTAL
STATUS:
This project is exempt from environmental review under State CEQA
Guidelines Section 15311(a), which applies to accessory structures
including on-premises signs, and the “common sense exemption” at
Section 15061(b)(3) because it can be seen with certainty that there is no
possibility that the proposal may have a significant effect on the
environment.
APPLICABLE
ZONING CODE
PROVISIONS:

Section 9-5.1613(c)
Section 9-7.407

Master Sign Programs: Findings
Design Review Findings

RECOMMENDED 1. Open public hearing and take testimony regarding the proposed project.
COMMISSION
2. Close public hearing and consider Staff Report and Resolution.
ACTION
3. Approve Master Sign Program (SIGN19-017).
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BACKGROUND:
In December 2005 the Planning Commission approved a Master Sign Program (SA05-23) for the
Public Market that included directional signage, project identity signs, and sign guidelines for
tenants at the Marketplace Tower Building, the Brick Building (west of the Marketplace Tower),
and the Public Market. This Master Sign Program was updated in 2011 with new designs for the
directional and project identity signage.
In 2016, the relocation of Shellmound Street, in conjunction with the Marketplace
Redevelopment Project Planned Unit Development (PUD), necessitated that the existing
directional and project identity signs be replaced. The property owner, AG-CCRP Public Market
L.P., applied for a new Directional Sign Program, which was processed as a Major Sign Permit
for directional signs only. The Public Market Directional Sign Program (SIGN16-028) was
approved by the Planning Commission on April 27, 2017. As the new Public Market Directional
Sign Program superseded the earlier approved Master Sign Program at the Public Market but did
not include tenant signage, Condition of Approval II.B.2 required that “the Applicant shall apply
for, and obtain approval of, a new Master Sign Program for tenant signage to replace the tenant
signage portion of SA05-23 (Marketplace Master Sign Program) in accordance with the Section
9-5.1613 of the Emeryville Municipal Code.” Section 9-5.1613 covers Master Sign Programs
and is discussed further in this report.
Due to redesign and delays in achieving final development approvals for Parcel B, the
development of a Master Sign Program was put on hold. On October 8, 2019 the applicant
submitted an application for a Master Sign Program covering all multi-tenant buildings in the
Marketplace Redevelopment Project area: Parcel A, Parcel B, Parcel G (the Public Market), the
Brick Building and the Tower Building.
A Planning Commission study session for the proposed Master Sign Program was held on
January 23, 2020. There was no one wishing to speak during public comment but the
Commissioners did provide feedback to the applicant and staff. The Commission was generally
supportive of the proposed signage and the flexibility built into the approach of the Master Sign
Program. The Commission pointed out some minor mistakes to page numbering and internal
document cross references, and requested that both the applicant and staff double check the
Master Sign Program for consistency with all sign type dimensional and area maximums in the
Sign Regulations.
The Commission questioned why Parcel C (originally designed to be a grocery store) and Parcel
F (not yet approved as a Final Development Plan) were not included in the Master Sign Program.
Staff clarified that Parcel F was not included because the building was not designed nor built yet,
and that the applicant had not been directed to include Parcel C as the previous tenant required a
Major Sign Permit. The Commission directed that Parcel C be included, especially as the space
could at some point potentially be subdivided for multiple tenants.
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The Commission also expressed a desire to see controls for temporary signs, particularly
sidewalk signs; a requirement for high efficiency lighting; that more information be provided on
the character of the Public Market and the Master Sign Program; and to clarify that signage
should not conflict with the public art to be installed on Parcel B. Since the January study
session, the Master Sign Program has been revised to address all items listed above in the
following ways:
• Minor mistakes and page numbering have been corrected.
• The proposed Master Sign Program has been checked by both the applicant and staff for
consistency with the Sign Regulations.
• Section 2 (page 6) has been expanded to further discuss the character of the Public
Market.
• Section 3.5 (page 10) now requires LED and other high efficiency lighting.
• Section 4.7 (page 20) prohibits “temporary signs from blocking public use of the
sidewalk or accessibility on private property” and notes that permits are needed for signs
on public sidewalks. This section also notes that most temporary signs are limited to
hours of operation, and that temporary window signs may not be displayed for more than
90 consecutive days or exceed ten percent of the window area (consistent with the Sign
Regulations).
• Parcel C has been added to the Master Sign Program (page 25).
PROJECT PROPOSAL:
The proposed Master Sign Program (MSP) provides signage standards for tenants of Parcel A,
Parcel B, Parcel C, Parcel G (the Public Market food hall), the Brick Building, and the Tower
Building in the Marketplace PUD. The MSP allows for seven different types of signs:
• overhead wall signs,
• canopy signs,
• awning signs,
• blade signs,
• wall signs/plaque signs,
• door/window signs, and
• temporary signs.
As required by Section 9-5.1613(b)(1) and (3), the proposed MSP provides standards for each
type of sign that include how big they can be, where they can be located, lighting, and materials.
The MSP includes a site plan, typical building elevations, and allowances for temporary signage.
The MSP does not propose tenant-specific signs, as the intent of the MSP is to provide direction
and consistency for new tenants.
As required by Section 9-5.1613(b)(2), the proposed MSP includes a table (Table 3.1, page 13)
with the computation of allowable sign area for each tenant that does not exceed one square foot
of sign area per linear foot of public frontage.
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CONFORMITY TO PLANNING REGULATIONS
Sign Requirements
In order to approve a Master Sign Program, the Commission must make all of the findings
required by Section 9-5.1613(c). Staff believes that these findings can be made, as discussed
below:
1. The proposed Master Sign Program will promote visual harmony and a cohesive
appearance for the development while allowing an appropriate level of individuality for
each establishment.
The proposed Public Market Master Sign Program promotes visual harmony and a
cohesive appearance while allowing an appropriate level of individuality for each
establishment by providing direction on sign locations and materials that are
consistent with the character of the project, while providing flexibility in sign types
and designs for each establishment.
2. The proposed Master Sign Program will promote signs that relate well to the design of
the buildings in the development in terms of compatibility with architectural features,
colors and textures.
The proposed Public Market Master Sign Program promotes signs that relate well
to the design of the buildings by providing sign types and locations that take the
architectural features, colors and textures of each building into consideration.
3. The proposed Master Sign Program will promote signage that is in keeping with the
visual character of the surrounding area.
The proposed Public Market Master Sign Program promotes signage that keeps
with the visual character of the surrounding area by including sign types that relate
well to the architecture of the district and using sign materials and lighting that
consider the scale and feel of the surrounding area.
4. The total aggregate sign area allowed under the proposed Master Sign Program for each
individual establishment does not exceed that allowed by Section 9-5.1609(b)(1).
The proposed Public Market Master Sign Program’s total aggregate sign area is
consistent with Section 9-5.1609(b)(1), which allows for a maximum of one square
foot of sign area per linear foot of public frontage.
5. The height, size, and total aggregate area of overall site signage allowed under the
proposed Master Sign Program is no more than is necessary to adequately identify the
development and its major tenants.
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The height, size, and total aggregate area of overall site signage allowed under the
proposed Public Market Master Sign Program is consistent with the limitations set
forth in the Planning Regulations. These limitations include the sizing and height
for individual sign types as well as the maximum sign area set forth in Section 95.1609(b)(1), which allows for a maximum of one square foot of sign area per linear
foot of public frontage.
6. The proposed Master Sign Program will comply with all the applicable provisions of this
Article, including but not limited to standards for specific sign types and design
principles.
The proposed Public Market Master Sign Program complies with all applicable
provisions of the regulations for signs in Chapter 5, Article 16 of the Emeryville
Planning Regulations.
Design Review Requirements
In order to approve a Major Design Review permit, the Commission must make the findings
required by Section 9-7.407. Staff believes that these findings can be made, as discussed below:
1. The design of the project is consistent with the General Plan, including but not limited to
its Urban Design goals and policies.
General Plan goals and policies do not explicitly mention signs. Nonetheless, the
proposed Public Master Sign Program is consistent with the following Urban Design
goal:
UD-G-19

High Quality – Design and construction that respects existing
architecture, but creates new signature places.
The proposed Public Market Master Sign Program respects the
existing architecture while creating the opportunity for unique and
high quality signage by creating a palate of sign types and materials
that consider the architecture of the buildings while providing
flexibility and choice for individual establishments when considering
which sign types and designs to use.

2. The design of the project conforms to the Emeryville Design Guidelines and any other
applicable design guidelines or criteria. If strict compliance with the provisions of such
design guidelines or criteria is not achieved, the applicant must convincingly demonstrate
that the intent of the guidelines or criteria is met.
E-9

Ensure unified and harmonious building facades, integrating all elements,
including signs, balconies, and building entrances. Windows should have
regular patterns or be coherent in their variety (e.g. in shapes and proportions).
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The proposed Public Market Master Sign Program provides guidance for
sign materials, lighting, location and the size of each sign type so that signage
will be coordinated with building façades.
H-1

Architectural Compatibility
• Signs (including supporting structures, if any) should be designed as an
integral design element of a building’s architecture and should be
architecturally compatible, including color and scale, with the building and
surrounding structures.
• A sign that covers a window or that spills over “natural” boundaries or
architectural features and obscures parts of upper floors of buildings is
detrimental to visual order and should be avoided.
• Signs above the first story should not obstruct views from inside or outside
upper stories. Lighted signs should not illuminate upper stories; instead,
illumination should focus on the sign itself or downward towards the sidewalk.
The proposed Public Market Master Sign Program restricts the design and
location of tenant signs to make sure that each sign is compatible with the
various architectural features of the buildings throughout the district. The
proposed Public Market Master Sign Program restricts the amount of
window area that signs may cover and does not permit signs to obstruct
architectural features.

H-4

Visibility
• Ensure that signs are visible and readily distinguishable from their
surroundings. Projecting signs should be regulated so that they do not obstruct
each other.
• Provide sign illumination appropriate to the building design and location.
Discourage any sign that, because of brilliant interior or exterior lighting,
interferes with the enjoyment of surround property, residential units (in case of
a mixed-use building) or traffic.
To ensure readability, projecting signs are regulated so that they do not
obstruct each other and are consistent with the regulations for projecting
signs in the Sign Regulations. Illuminated signs are limited to those styles
that are most compatible with building features and the neighborhood; all
illuminated signs are required to be dimmable.

3. The project is of a high design quality that is compatible with, and will not adversely
affect, the surrounding area.
The Pubic Market Master Sign Program provides regulations and standards to
ensure that signs are of a high design quality and that are compatible with, and will
not adversely affect, the surrounding area.
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STAFF COMMENTS:
Staff has worked extensively with the applicant to make sure that the proposed Master Sign
Program is accurate in its depictions, provides correct measurements and details of existing and
approved buildings, addresses all comments raised by the Planning Commission, and is a userfriendly document for both tenants and City Staff.
ENVIRONMENTAL REVIEW:
As the Public Market Master Sign Program only permits signs for existing or approved
structures, it is exempt from environmental review under State CEQA Guidelines Section
15311(a), which applies to accessory structures including on-premises signs, and the “common
sense exemption” at Section 15061(b)(3) because it can be seen with certainty that there is no
possibility that the proposal may have a significant effect on the environment.
RECOMMENDATION:
Staff recommends that the Planning Commission approve the proposed Public Market Master
Sign Program (SIGN19-017), subject to the attached Conditions of Approval.
Attachments:
Resolution
Conditions of Approval
Proposed Master Sign Program dated April 13, 2020

RESOLUTION CPC NO. SIGN19-017
RESOLUTION OF THE PLANNING COMMISSION OF THE CITY OF EMERYVILLE
APPROVING THE PUBLIC MARKET MASTER SIGN PROGRAM FOR THE AREA
ALONG SHELLMOUND STREET BETWEEN SHELLMOUND WAY AND 63RD
STREET, INCLUDING ADJACENT PORTIONS OF 62ND STREET AND AN
INTERIOR COURTYARD (APNs: 49-1556-7, -15, -16, -17, -22, -23, -24)
WHEREAS, on October 8, 2019 AG-CCRP Public Market, L.P. c/o City Center Realty
Partners, LLC submitted an application for a Master Sign Program for tenant signage along
Shellmound Street between Shellmound Way and 63rd Street, including adjacent portions of 62nd
Street and an interior courtyard, and submitted revised plans on January 7, 2020; and
WHEREAS, the Emeryville Planning Commission held a study session on the project on
January 23, 2020 to solicit public comments and review and consider the application; and
WHEREAS, the applicant submitted revised plans on April 13, 2020 in response to the
Emeryville Planning Commission’s comments provided at the January 23, 2020 study session;
and
WHEREAS, the Emeryville Planning Commission held a duly and properly noticed public
hearing on the project on April 23, 2020 to solicit public comments and review and consider the
application; and
WHEREAS, the Emeryville Planning Commission has reviewed and considered the staff report
and attachments thereto, the plans, all public comments, and the Public Market Master Sign
Program subject to the conditions and requirements set forth in Exhibit A attached to this
Resolution and the applicable standards of the Emeryville Planning Regulations (“the Record”);
now, therefore, be it
RESOLVED, that the Planning Commission of the City of Emeryville hereby finds that the
project is exempt from the California Environmental Quality Act (CEQA) under State CEQA
Guidelines Section 15311(a) which applies to accessory structures including on-premise signs,
and the “common sense exemption” at Section 15061(b)(3) because it can be seen with certainty
that there is no possibility that the proposal may have a significant effect on the environment;
and be it further
RESOLVED, that in approving SIGN19-017 the Planning Commission makes the following
findings as required by Emeryville Planning Regulations:
Master Sign Program Findings Pursuant to Section 9-5.1613(c):
1. The proposed Master Sign Program will promote visual harmony and a cohesive
appearance for the development while allowing an appropriate level of individuality for
each establishment.
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The proposed Public Market Master Sign Program promotes visual harmony and a
cohesive appearance while allowing an appropriate level of individuality for each
establishment by providing direction on sign locations and materials that are
consistent with the character of the project, while providing flexibility in sign types
and designs for each establishment.
2. The proposed Master Sign Program will promote signs that relate well to the design of
the buildings in the development in terms of compatibility with architectural features,
colors and textures.
The proposed Public Market Master Sign Program promotes signs that relate well
to the design of the buildings by providing sign types and locations that take the
architectural features, colors and textures of each building into consideration
3. The proposed Master Sign Program will promote signage that is in keeping with the
visual character of the surrounding area.
The proposed Public Market Master Sign Program promotes signage that keeps
with the visual character of the surrounding area by including sign types that relate
well to the architecture of the district and using sign materials and lighting that
consider the scale and feel of the surrounding area.
4. The total aggregate sign area allowed under the proposed Master Sign Program for each
individual establishment does not exceed that allowed by Section 9-5.1609(b)(1).
The proposed Public Market Master Sign Program’s total aggregate sign area is
consistent with Section 9-5.1609(b)(1), which allows for a maximum of one square
foot of sign area per linear foot of public frontage.
5. The height, size, and total aggregate area of overall site signage allowed under the
proposed Master Sign Program is no more than is necessary to adequately identify the
development and its major tenants.
The height, size, and total aggregate area of overall site signage allowed under the
proposed Public Market Master Sign Program is consistent with the limitations set
forth in the Planning Regulations. These limitation includes the sizing and height for
individual sign types as well as the maximum sign area set forth in Section 95.1609(b)(1), which allows for a maximum of one square foot of sign area per linear
foot of public frontage.

Planning Commission Resolution SIGN19-017
Public Market Master Sign Program
April 23, 2020
Page 3

6. The proposed Master Sign Program will comply with all the applicable provisions of this
Article, including but not limited to standards for specific sign types and design
principles.
The proposed Public Market Master Sign Program complies with all applicable
provisions of the regulations for signs in Chapter 5, Article 16 of the Emeryville
Planning Regulations.
Major Design Review Findings Pursuant to Section 9-7.407:
1. The design of the project is consistent with the General Plan, including but not limited to
its Urban Design goals and policies.
General Plan goals and policies do not explicitly mention signs. Nonetheless, the
proposed Public Master Sign Program is consistent with the following Urban Design
goal:
UD-G-19

High Quality – Design and construction that respects existing
architecture, but creates new signature places.
The proposed Public Market Master Sign Program respects the
existing architecture while creating the opportunity for unique and
high quality signage by creating a palate of sign types and materials
that consider the architecture of the buildings while providing
flexibility and choice for individual establishments when considering
which sign types and designs to use.

2. The design of the project conforms to the Emeryville Design Guidelines and any other
applicable design guidelines or criteria. If strict compliance with the provision of such
design guidelines or criteria is not achieved, the applicant must convincingly demonstrate
that the intent of the guidelines or criteria is met.
E-9

Ensure unified and harmonious building facades, integrating all elements,
including signs, balconies, and building entrances. Windows should have
regular patterns or be coherent in their variety (e.g. in shapes and proportions).
The proposed Public Market Master Sign Program provides guidance for
sign materials, lighting, location and the size of each sign type so that signage
will be coordinated with building façades.
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H-1

Architectural Compatibility
• Signs (including supporting structures, if any) should be designed as an
integral design element of a building’s architecture and should be
architecturally compatible, including color and scale, with the building and
surrounding structures.
• A sign that covers a window or that spills over “natural” boundaries or
architectural features and obscures parts of upper floors of buildings is
detrimental to visual order and should be avoided.
• Signs above the first story should not obstruct views from inside or outside
upper stories. Lighted signs should not illuminate upper stories; instead,
illumination should focus on the sign itself or downward towards the sidewalk.
The proposed Public Market Master Sign Program restricts the design and
location of tenant signs to make sure that each sign is compatible with the
various architectural features of the buildings throughout the district. The
proposed Public Market Master Sign Program restricts the amount of
window area that signs may cover and does not permit signs to obstruct
architectural features.

H-4

Visibility
• Ensure that signs are visible and readily distinguishable from their
surroundings. Projecting signs should be regulated so that they do not obstruct
each other.
• Provide sign illumination appropriate to the building design and location.
Discourage any sign that, because of brilliant interior or exterior lighting,
interferes with the enjoyment of surround property, residential units (in case of
a mixed-use building) or traffic.
To ensure readability, projecting signs are regulated so that they do not
obstruct each other and are consistent with the regulations for projecting
signs in the Sign Regulations. Illuminated signs are limited to those styles
that are most compatible with building features and the neighborhood; all
illuminated signs are required to be dimmable.

3. The project is of a high design quality that is compatible with, and will not adversely
affect, the surrounding area.
The Pubic Market Master Sign Program provides regulations and standards to
ensure that signs are of a high design quality and that are compatible with, and will
not adversely affect, the surrounding area.
and be it further
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RESOLVED, that the Planning Commission hereby approves SIGN19-017 for a Master Sign
Program along Shellmound Street between Shellmound Way and 63rd Street, including adjacent
portions of 62nd Street and an interior courtyard, as submitted on October 8, 2019 and revised on
April 13, 2020, subject to the Conditions of Approval attached hereto and the applicable
standards of the City of Emeryville Municipal Code.
APPROVED by the Planning Commission of the City of Emeryville at a regular meeting held
on Thursday, April 23, 2020 by the following votes:
AYES:__________________________________________________________________
NOES:______________________________ABSTAINED:_______________________
EXCUSED:__________________________ABSENT:___________________________

CHAIRPERSON
APPROVED AS TO FORM:

RECORDING SECRETARY

/s/ Andrea Visveshwara
ASSISTANT CITY ATTORNEY

CONDITIONS OF APPROVAL
Public Market Master Sign Program
Shellmound Street between Shellmound Way and 63rd Street, Including Adjacent Portions
of 62nd Street and an Interior Courtyard (APNs: 49-1556-7, -15, -16, -17, -22, -23, -24)
File Number SIGN19-017: Exhibit A. Conditions of Approval
April 23, 2020
I.

COMPLIANCE WITH APPROVALS
A.

PROJECT APPROVALS. The project shall be constructed and operated in
accordance with the following actions by the Planning Commission:
1.

A Master Sign Program as described in the Emeryville Public Market
Master Sign Plan Design Guidelines by AG CCRP Public Market, L.P.,
Hart Howerton, and Holland & Knight, dated April 13, 2020., as modified
by these Conditions of Approval.

Any additional uses or design modifications, including signs, will require a
separate application and approval.
B.

APPROVED PLANS. Individual signs submitted for approval shall be reviewed
by the Community Development Director to confirm that the plans substantially
conform to the following except as modified by these Conditions of Approval:
[Planning]
1.

C.

The plans entitled Emeryville Public Market Master Sign Plan Design
Guidelines by AG CCRP Public Market, L.P., Hart Howerton, and
Holland & Knight, dated April 13, 2020.

INSTALLATION AND MAINTENANCE OF IMPROVEMENTS. All
improvements shall be installed in accordance with these approvals. Once
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constructed or installed, all improvements shall be maintained as approved.
Minor changes may be approved by the Community Development Director.

II.

D.

COMPLIANCE WITH THE MUNICIPAL CODE AND GENERAL PLAN. No
part of this approval shall be construed to be a violation of the Emeryville
Municipal Code or the General Plan. Operations on this site shall be conducted in
a manner that does not create a public or private nuisance or otherwise violate the
Emeryville Municipal Code.

E.

FAILURE TO COMPLY WITH CONDITIONS OF APPROVAL. If Applicant
constructs buildings or makes improvements in accordance with these approvals,
but fails to comply with any of the conditions of approval or limitations set forth
in these Conditions of Approval and does not cure any such failure within a
reasonable time after notice from the City of Emeryville (“City”), then such
failure shall be cause for nonissuance of a certificate of occupancy, revocation or
modification of these approvals or any other remedies available to the City.

F.

APPLICATION TO SUCCESSORS IN INTEREST. These Conditions of
Approval shall apply to any successor in interest in the property and Applicant
shall be responsible for assuring that the successor in interest is informed of the
terms and conditions of this zoning approval.

GENERAL CONDITIONS
A.

INDEMNIFICATION. Applicant, its assignees, and successors-in-interest shall
defend, hold harmless, and indemnify the City of Emeryville, the Bay Cities Joint
Powers Insurance Authority and their respective officials, officers, agents and
employees (the Indemnified Parties) against all claims, demands, and judgments
or other forms of legal and or equitable relief, which may or shall result from: 1)
any legal challenge or referendum filed and prosecuted to overturn, set-aside, stay
or otherwise rescind any or all final project or zoning approvals, analysis under
the California Environmental Quality Act or granting of any permit issued in
accordance with the Project; or 2) Applicant’s design, construction and/or
maintenance of the public improvements set forth in the final building plans.
Applicant shall pay for all direct and indirect costs associated with any action
herein. Direct and indirect costs as used herein shall mean but not be limited to
attorney’s fees, expert witness fees, and court costs including, without limitation,
City Attorney time and overhead costs and other City Staff overhead costs and
normal day-to-day business expenses incurred by the City including, but not
limited to, any and all costs which may be incurred by the City in conducting an
election as a result of a referendum filed to challenge the project approvals. The
Indemnified Parties shall promptly notify the Applicant, its assignees, and
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successors-in-interest of any claim, demand, or legal actions that may create a
claim for indemnification under this section and shall fully cooperate with
Applicant, its assignees and successors-in-interest. [City Attorney]
B.

ONGOING
1.

Maintenance and Graffiti Removal. The site and improvements shall be
well maintained and kept free of litter, debris, weeds and graffiti. Any
graffiti shall be removed within 72 hours of discovery in a manner which
retains the existing color and texture of the original wall or fence as most
practically feasible.

2.

Sign Illumination. A dimmer switch shall be installed as part of all
illuminated sign installations, and the signs shall be dimmed to the
satisfaction of the Community Development Director if the Director
determines the illumination to be too bright. [Planning]

3.

Animal Mitigation. Any installations on the signs or sign framing
designed to prevent animal nests, roosting, or occupancy must not
interfere with the operation, design, or visual aesthetics of the signs.
[Planning]

Emeryville Public Market
Master Sign Plan Design Guidelines
04/13/2020
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1.

INTENT AND OBJECTIVES

1.1 INTENT
These Master Sign Plan and Design Guidelines seek to achieve high quality tenant
signage for the Emeryville Public Market District. This document establishes
standards and guidelines that describe the acceptable types of signs, materials,
locations, sizes and illumination methods and outlines the process for signage review
and approval. All tenant signage shall be consistent with the objectives and criteria
outlined in the October 2011 Public Market Master Sign Program and also meet the
objectives outlined below.

1.2 OBJECTIVES

1.4 SUBMITTAL, REVIEW AND APPROVAL PROCESS
All tenant signs are subject to Owner/Landlord’s review and approval. Prior to
construction of any sign or application for City sign permits, the tenant or tenant’s
representative must obtain the Owner/Landlord’s written approval of the proposed
sign design. The review and approval process shall be as follows:

•

Provide unique, crafted artisan sign designs that complement the project
aesthetic and architecture.

•

•

Provide tenant identity signs that are complementary with overall project
identity signage.

Tenant to submit completed City sign application along with required
drawings to Owner/Landlord.

•

•

Provide cohesive guidelines for tenant identity signage.

Owner/Landlord shall review designs and either approve, approve with
corrections, or deny application within 21 calendar days of receipt of
application.

•

Provide tenant signage standards and guidelines that minimize or eliminate
the need for individual sign program approvals.

•

If application is denied, tenant shall review reasons for denial and then revise
their application to address the Owner/Landlord’s concerns and resubmit the
application.

•

Once approval is granted by the Owner/Landlord, tenant may then proceed
with their sign permit application to the City.

•

Signage installed without Owner/Landlord and City approval will result in
the removal of signage at Tenant’s sole expense.

Renderings, drawings, and shop drawings contained in these guidelines are included
for illustrative purposes only and are intended to illustrate design standards.
This Sign Plan applies to the retail tenants of Parcels A, B, C, G (Public Market) and
the Tower Building of the Public Market District. Tenants are encouraged to pick
signage types that work best with their specific location and unique identity.

1.3 INTERPRETATION AND COMPLIANCE
The Owner/Landlord is the administrator of these Guidelines, and all tenant
signs are subject to Owner/Landlord review and approval. Special circumstances
may require interpretation of Guideline criteria, and the Owner/Landlord shall
remain flexible in the review process. These Guidelines are approved by the City
of Emeryville and all signage must receive appropriate City issued signage permits
before being installed.
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If ownership should change for all or part of the project and/or the retail tenant
spaces, the guidelines herein established shall remain applicable and in force under
the new ownership. Should the new owner wish to amend these guidelines, it shall
submit such proposal to the Planning Department of the City of Emeryville for
approval.
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U.P.R.R.

Parcel B

Shellmound Street

Parcel C

62nd Street Plaza

63rd Street

Parcel A

Tower Building
Courtyard

Parcel G
(Public Market)

Brick Building
Market Drive

Parcel F

Christie Park
Figure 1.1- Emeryville Public Market Site Plan (No scale)

Public Market Pedestrian Frontage Zone
where Signage Guidelines apply
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2.

PUBLIC MARKET CHARACTER

The Emeryville Public Market District has an eclectic character, grown from its
decades of use, reuse and reinvention. A mixed-use district has grown in this former
industrial area west of the railroad tracks. New commercial and residential buildings
sit beside re-purposed brick warehouse buildings from a previous era.

THE PUBLIC MARKET IS...

For 15 years, the district has been imagined as a new gathering place for the city, with
a mix of uses that all for week-long activity. Now, new residential sites complement
the existing ones north or 64th Street and west of Christie. New commercial sites
at Parcels B and C will bring more daytime users. And new and reinvigorated open
spaces - like the alley, 62nd Street Plaza, and Christie Park, provide gathering places
for all users. Each space has a unique shape and definition; each building is a distinct
response to its site and program. Taken in sum, the Public Market’s character has
a cohesive diversity achieved with incremental change, careful modifications, and
complementary, coordinated designs. The building massing is sculpted, the colors
and materials add variety, and the paving materials add cohesion to the pedestrian
environment. The public Market district is a mix of funky and refined, textured and
smooth, unique and familiar.

» A PLACE TO PLAY

The Master Sign Program seeks to use signage to enhance the distinct character of
the public market and the qualities that make it a great place to eat, live, work, and
visit.

Figure 2.1 Collage of Public Market District character views
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» A GATHERING PLACE
» A PLACE FOR FOOD
» A PLACE FOR ART
» UNIQUE, CRAFTED, ARTISAN

Figure 2.2 Collage of Public Market District character views
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3.

GENERAL CRITERIA

The following sign types are allowed and are subject to
the standards and guidelines provided in this document.
Signs consistent with these standards and guidelines do not
require individual sign review approval by the Emeryville
Planning Commission or City Council.
•

Overhead Wall Sign (see Section 4.1)

•

Canopy Sign (see Section 4.2)

•

Awning Sign (see Section 4.3)

•

Blade Sign (see Section 4.4)

•

Wall Sign/Plaque (see Section 4.5)

•

Door/Window Sign (see Section 4.6)

•

Temporary Sign (see Section 4.7)

Sign types should complement the design of each building
and are not necessarily suitable at every location.

Figure 3.1 Collage of inspirational signage character imagery
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Canopy

Exterior Lighting

Pier/Pilaster/Column

Awning

4.4 Blade Sign

4.6 Door Sign

4.5 Wall Sign/Plaque

4.6 Window Sign

4.2 Canopy Sign

4.1 Overhead Wall Sign
4.3 Awning Sign

Figure 3.2 Signage Types in Context (Tower Building)
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GENERAL CRITERIA
3.1 Sign Area

3.4 Colors

Sign area shall be defined by a single continuous perimeter composed of squares or
rectangles that encloses the extreme limits of all sign elements, including, but not
limited to, sign structures or borders, written copy, logos, symbols, illustrations, and
color. Supporting structures such as sign bases and columns are not included in the
sign area, provided they contain no lettering or graphics except for addresses.

There are no color requirements or restrictions.

Consistent with the City of Emeryville Planning Regulations Article 16 Section
9-5.1609(b)(1)(a) and Section 9-5.1613(b)(2), “the maximum aggregate sign area
for individual establishments is one square foot of sign area per linear foot of
public frontage. “Public frontage” refers to either building frontage on a public
street or, if the establishment does not front on a public street, the building façade
of the establishment accessible to the public on which the main entrance to the
establishment is located. In a multi-tenant property, the frontage is typically measured
from lease-line to lease-line.” Refer to Table 3.1 for the maximum sign area allowed
per tenant.
3.2 Sign Location

Low voltage, LED and other high efficiency lighting is required. Sign lighting shall
not create a nuisance to the adjacent uses or the surrounding neighborhood. All
signage lighting, including internally illuminated signage, shall be dimmable and is
subject to Owner/Landlord review and approval. Refer to Section 3.10 Prohibited
Signs and Sign Components for lighting restrictions, including prohibited uplighting
and neon lighting restrictions.
3.6 Architectural Compatibility
All signage shall be designed as an integral part of or complimentary to the
architectural features of the buildings, landscape and/or storefront.
3.7 Code Compliance

See illustrative location guidance examples for all signage types in Section 4.

All signage shall comply with applicable building codes, laws, ordinances, and
regulations.

3.3 Materials

3.8 Maintenance

Sign design and construction should include the use of high-quality materials such as
architectural grade metals, glass, metal leaf, porcelain and hardwoods.

Maintenance of installed signs is the tenant’s sole responsibility. It is expected that
damaged or deteriorated signs or non-functioning signage lighting will be repaired
promptly and restored to a like-new condition. Within ten days after receiving written
notice from the Owner or the City, Tenant will complete all repairs requested. If
repairs and remedies are not made within this time period, the Owner may undertake
repairs at the Tenant’s expense.

Approved materials include:
1.

Wood - painted or natural

2.

Metal – natural finishes, polished, brushed, patterned, weathered and/or
patinaed, galvanized steel, raw steel, brushed aluminum

3.

Cast stone/concrete

4.

Painted or engraved directly on facade surface or glazing.

Materials such as plastics, vinyl, or PVC products should be minimized.

10

3.5 Lighting
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3.9 Allowable Messages
Sign messages shall be limited to the tenant name and/or logo. Use of Logomarks
and corporate identity elements (such as symbols, special shapes, etc.) is allowed,
and shall be considered signage and is subject to all regulations contained in these
guidelines. Brand or trade names, logos, trademarks, service marks or other graphic
insignia other than the tenant’s name and logos are prohibited. The name, stamps or
decals of the sign manufacturer, Town permit information, U.L. labels etc. shall be
applied in an inconspicuous manner.

3.10 Prohibited Signs And Sign Components

3.11 Removal at Move-Out

In addition to the signs prohibited by the City of Emeryville, the following signs and
sign components are not permitted:

When vacating a retail space, the tenant, at their expense, shall remove all signage,
patch and repair all damage and leave the buildings surfaces in as-new condition.

1.

Neon lighting, except for the courtyard adjacent to the Tower Building.

3.12 Sign Type Combinations

2.

Uplighting and cabinet type illuminated signs with plastic sign faces, i.e..
“sign boxes” or “box signs”.

There are no limits on combining sign types. It is expected that most tenants will use
a combinations of sign types. Maximum sign area permitted shall be consistent with
Section 3.1 Sign Area and Table 3.1 Maximum Sign Area Tenant Summary.

3.

Vacuum formed plastic letters or sign faces.

4.

Moving, flashing, rotating, or odor producing signs.

5.

Digital and changing message signs and screens, including those that
utilize L.E.D., incandescent, flip matrix or other variable message display
technologies.

6.

Exposed hardware or electrical raceways or conduit and components, visible
from the sidewalk.

7.

Non-professional hand painted signs (excluding temporary signs).

8.

Devices projecting or otherwise reproducing the image of a sign or message
on any surface or object.

9.

Any strings of pennants, or streamers, clusters of flags, strings of twirlers or
propellers, flares, balloons, and similar attention-getting devices, including
noise-emitting devices.

10. Window signage such as holiday snow sprayed on glass, security alarm
company stickers, and suction cup hangers.

EMERY VILLE PUBLIC MARKET MASTER SIGN PL AN | 04/13/2020

11

U.P.R.R.

B.13

C.2

Parcel G
(Public Market)

G.6

BR.2

Brick Building

G.7

Market Drive
Figure 3.3- Emeryville Public Market Site Plan

A.1

Parcel A

B.1

Parcel B

C.1

Parcel C

G.1

Parcel G - Existing Public Market

T.1

Office Tower

BR.1

12

Brick Building
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Table 3.1- Maximum Sign Area Tenant Summary
LOCATION

UNIT

TENANT

PARCEL A
PARCEL A
PARCEL A
PARCEL A
PARCEL A
PARCEL A
PARCEL A
PARCEL A
PARCEL A
PARCEL A
PARCEL A
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL B
PARCEL C
PARCEL C
PARCEL G
PARCEL G
PARCEL G
PARCEL G
PARCEL G
PARCEL G
PARCEL G
TOWER BUILDING
TOWER BUILDING
TOWER BUILDING
TOWER BUILDING
TOWER BUILDING
TOWER BUILDING
TOWER BUILDING
TOWER BUILDING
TOWER BUILDING
BRICK BUILDING
BRICK BUILDING

A.1
A.2
A.3
A.4
A.5
A.6
A.7
A.8
A.9
A.10
A.11
B.1
B.2
B.3
B.4
B.5
B.6
B.7
B.8
B.9
B.10
B.11
B.12
B.13
C.1
C.2
G.1
G.2
G.3
G.4
G.5
G.6
G.7
T.1
T.2
T.3
T.4
T.5
T.6
T.7
T.8
T.9
BR.1
BR.2

FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
PEETS COFFEE
HOT ITALIAN
PARADITA EATERY
SUPER DUPER BURGER
GUITAR CENTER
FUTURE TENANT
URBAN OUTFITTERS
EMERYVILLE DENTAL CARE
FUTURE TENANT
FUTURE TENANT
FUTURE TENANT
THE LOUNGE
FUTURE TENANT
PLANT CONSTRUCTION
FUTURE TENANT
FUTURE TENANT
ORANGE THEORY
CALLISTO MEDIA

BUILDING-SPECIFIC SIGNAGE
EXAMPLE
Page 23
Page 23
Page 23
Page 23
Page 23
Page 23
Page 23
Page 23
Page 23
Page 23
Page 23
Page 24
Page 24
Page 24
Page 24
Page 24
Page 24
Page 24
Page 24
Page 24
Page 24
Page 24
Page 24
Page 24
Page 25
Page 25
Page 26
Page 26
Page 26
Page 26
Page 26
Page 26
Page 26
Page 22
Page 22
Page 22
Page 22
Page 22
Page 22
Page 22
Page 22
Page 22
Page 27
Page 27

TOTAL PERMITTED SIGN AREA
65 sq.ft.
27 sq.ft.
27 sq.ft.
44 sq.ft.
22 sq.ft.
26 sq.ft.
26 sq.ft.
27 sq.ft.
27 sq.ft.
27 sq.ft.
88 sq.ft.
27.5 sq.ft.
27.5 sq.ft.
27.5 sq.ft.
27.5 sq.ft.
27.5 sq.ft.
27.5 sq.ft.
27.5 sq.ft.
27.5 sq.ft.
21 sq.ft.
30 sq.ft.
27.5 sq.ft.
57.5 sq.ft.
27.5 sq.ft.
330 sq.ft.
42 sq.ft.
28 sq.ft.
72 sq.ft.
60 sq.ft.
60 sq.ft.
70 sq.ft.
80 sq.ft.
200 sq.ft.
60 sq.ft.
60 sq.ft.
20 sq.ft.
28 sq.ft.
38 sq.ft.
25 sq.ft.
70 sq.ft.
36 sq.ft.
90 sq.ft.
100 sq.ft.
180 sq.ft.

Notes:
Temporary signs are excluded from the maximum aggregate sign area shown. See Section 4.7 Temporary Sign.
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4.

STANDARDS AND GUIDELINES - SIGN TYPES

4.1 OVERHEAD WALL SIGN
Overhead wall signs are typically the most common
primary sign type and include parapet signs (intended
for long distance viewing), building entry signs (intended
for pedestrians) and everything in between, so long as it
remains overhead and relatively flat against the building
surface. Overhead wall signs are often used in addition to a
blade or wall sign.
4.1.1 Sign Area
As stated in Section 3.1, the maximum aggregate sign area
for individual establishments is one square foot of sign area
per linear foot of public frontage. Overhead wall signs shall
not exceed 75% of the width of the storefront, or 25 feet,
whichever is less. Overhead wall signs may not exceed 50
square feet in area.
4.1.2 Sign Location
No wall-mounted sign shall project more than 4” off the
wall if it is mounted below 80” above the adjacent floor/
ground level.
4.1.2 Allowed Lighting
•

Externally lit signage with concealed hardware and
electrical conduits.

•

Internally illuminated individual channel letters
mounted or pinned to the building surface.

•

Non-illuminated or separately illuminated
architectural letters mounted or pinned to the
building wall.
Figure 4.1.1- Overhead Wall Sign Imagery
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4.2 CANOPY SIGN
Canopy signs utilize architectural features of a building,
and may include panels and/or letter forms attached to or
projecting above the horizontal surface of an architectural
overhang.
4.2.1 Sign Area
Canopy signs shall be a maximum of 3 feet in height and are
allowed to run the full length of the storefront. See Table
3.1 for the maximum aggregate sign area permitted.
4.3.2 Sign Location
Canopy signs shall maintain a minimum clear height of 9
feet above the sidewalk and shall not extend beyond 4 feet
from the facade.

9’ Clear

Canopy signs may be externally lit, push through acrylic
lettering, or halo-lit/back lit (appearing as a silhouette).
Cabinet type illuminated “sign boxes” are not permitted.

3’
Max.

4.2.3 Lighting

Figure 4.2.1- Canopy Sign Imagery & Section
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4.3 AWNING SIGN
Awning signs include graphics applied to the primary
surface or valance surface of an awning and may be used
as a primary or secondary sign opportunity for a tenant.
Graphics may include the tenant’s logo or typographic
signature, services offered, or a color and/or pattern.
Limited use of awnings is allowed and subject to Owner/
Landlord review and approval.
4.3.1 Sign Area
Awnings may run the full length of a storefront with a
maximum valance height of 18”. Graphics shall not exceed
10 square feet or 25 percent of the surface area of the awning,
whichever is less. See Table 3.1 for the maximum aggregate
sign area permitted.
4.3.2 Sign Location
Awnings shall maintain a minimum clear height of 9 feet
above the sidewalk and shall not extend beyond 4 feet from
the facade.

4’ Max.

4.3.3 Allowed Materials

9’ Clear

Awnings shall be made of quality fabrics such as woven
fabric or nylon canvas. Paper, vinyl, plastic and PVC are
prohibited.
4.3.4 Allowed Lighting
•

Externally lit signage.

Figure 4.3.1 Awning Sign Imagery and Section
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4.4 BLADE SIGN
Blade signs are perpendicularly mounted to the wall and are
primarily intended for pedestrian traffic. The graphics and
the fabrication should reflect a heightened care in their craft.
4.4.1 Sign Area
•

Maximum of 15 square feet.

•

See Table 3.1 for the maximum aggregate sign area
permitted.

Sign area
per 4.4.1

4.4.2 Sign Location

Blade signs on the Tower Building shall be mounted at the
top of the window line of the tenant suite. See Figure 4.8.1.
4.4.3 Quantity

9’ Clear

Blade signs shall maintain a minimum clear height of 9 feet
above the sidewalk and shall not extend beyond 4 feet from
the facade. The top of the sign can not exceed 25’ above
finished sidewalk.

Tenants may have one blade sign per building wall.
4.4.4 Allowed Materials
•

Wood - painted or natural.

•

Metal – natural finishes, polished, brushed,
patterned, weathered and/or patinaed, galvanized
steel, raw steel, brushed aluminum.

•

Nylon canvas

Figure 4.4.1 Blade Sign Section Diagram

4.4.5 Allowed Lighting
•

Externally or internally lit signage.

Figure 4.4.2 Blade Sign Imagery
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4.5 WALL SIGN/PLAQUE
Wall signs and plaques are a smaller version of an overhead
sign and may be located near eye level or lower, or even on
the ground plane. Wall signs and plaques must be crafted
of the highest quality materials and serves as a secondary
signage expression, often displayed by small boutique retail
or food & beverage tenants or used as address signage.
4.5.1 Sign Area
•

The maximum area of a plaque shall not exceed 6
square feet.

•

The maximum area of a wall sign or plaque on a
column shall not be more than 15% of column
surface area.

•

See Table 3.1 for the maximum aggregate sign area
permitted.

4.5.2 Quantity
Tenants may have one wall sign on a single building wall;
multiple signs on multiple walls where applicable per
owner/landlord approval.
4.5.3 Allowed Materials
•

Wood - painted or natural.

•

Metal – natural finishes, polished, brushed,
patterned, weathered and/or patinaed, galvanized
steel, raw steel, brushed aluminum.

•

Cast stone/concrete

•

Painted or engraved directly on facade surface or
glazing.

4.5.4 Allowed Lighting
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•

Externally lit signage.

•

Internally lit/halo-lit.
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Figure 4.5.1 Wall Sign and Plaque Imagery

4.6 DOOR/WINDOW SIGN
In addition to the typical entry door graphics and hours
of operation, tenants are encouraged to add more interest
and identity to their façade with signs placed directly on
or behind the glass of windows and/or doors. These may
include screen-printing, gilding or machine-cut vinyl;
skeletal framed neon graphics, or individual dimensional
letters or logos adhered to the second surface of the glass.
Window graphics may take advantage of the long length of
storefront for impact.
4.6.1 Sign Area
Maximum of 10% of door/window glass area.
4.6.2 Permanent Window Graphics
Tenants are allowed hand-painted or cut vinyl graphics
and letters applied to storefront windows and doors for the
purpose of providing Tenant identity.
Store courtesy displays and notices such as hours of
operation, credit cards accepted, open/closed signs,
directories and menus shall not exceed 6 square feet in
aggregate area and is excluded from the maximum aggregate
sign area per Section 3.1.
Refer to Section 4.7.1 for Temporary Window Graphics
guidelines.

Figure 4.6.1 Door/Window Sign Imagery & Section
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4.7 TEMPORARY SIGN
Temporary signs are not affixed to the building, are promotional or seasonal in nature
and are fabricated such that the sign imagery and/or information can be changed.
Temporary signs are intended to augment the tenant’s storefront character and to
provide timely information regarding available products or services. Temporary signs
include poster display cases, display stands/easels, painted wall signs and a-frame/
sandwich board signs with a maximum sign area of 15 square feet. Temporary signs
shall require owner/landlord approval. This sign area shall not be included in the
maximum aggregate sign area calculation shown on Table 3.1.
Most temporary signs are allowed only during operating hours. Temporary signs
such as sandwich-boards may not block public use of the sidewalk or accessibility on
private property. Temporary signs located on a public sidewalk are required to obtain
a Sidewalk Sign permit from the Public Works Department.
4.7.1 Temporary Window Graphics
Tenants are allowed printed, hand painted, and cut-vinyl graphics applied to inside
or outside storefront windows or wall areas announcing temporary or seasonal
promotional activities. Temporary window signs shall not be included in the
aggregate sign area calculation.
Temporary window graphics are subject to the following provisions:
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•

Temporary window signs shall not exceed 10 percent of the area of window
and transparent door frontage on any ground-floor or second-floor building
façade.

•

Temporary window signs shall not be displayed for more than 90 days with at
least 90 consecutive days between display periods.

•

Any interior sign either hung within two feet of a window or attached to
a display located within two feet of a window, and which faces outward, is
considered a window sign.

•

Paper signs or other materials taped on the window are prohibited. These
signs are specifically subject to owner/landlord written approval.
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Figure 4.7.1 Temporary Sign Imagery

Table 4.1- Signage Types and Guidelines - Summary Table
Sign Type

Sign Area

Lighting

4.1

Overhead Wall Sign (1)

Not to exceed 75% of store width, or 25 feet,
whichever is less

External Only

4.2

Canopy Sign (1)

Maximum height of 3 feet; allowed to run full
length of storefront

External Only

4.3

Awning Sign (1)

Maximum of 18 inch deep valance; allowed
to run full length of storefront; graphic not to
exceed 10 square feet, or 25 percent of awning,
whichever is less.

External Only

4.4

Blade Sign (1)

Maximum sign area of 15 square feet.

External or
Internal

4.5

Wall Sign/ Plaque (1)

Maximum sign area of 6 square feet ; one wall
sign per single building wall; multiple signs
subject to owner/landlord approval; signs on a
column shall not exceed 15% of surface area.

External or
Internal

4.6

Door/ Window Sign

10% of door/window glass area

n/a

4.7

Temporary Sign

15 square feet

n/a

Notes:
(1) Subject to a maximum aggregate sign area of one square foot of sign area per linear foot of public frontage. See Section 3.1.
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4.8 TOWER BUILDING

Overhead Wall Sign

Figure 4.8.1- Tower Building Signage Example

Canopy Sign
Canopy Sign Area
(3’ max. height )
External Sign Lighting

Wall Sign Area
Blade Sign
Overhead Sign Area
Awning

CAFFEE

Valance (18” max. height)

Door/Window Sign Area
Wall Sign/Plaque
Door /Window Sign
Door/Window Sign Area

Parcel B

Maximum Sign Zone
Sample Maximum Sign Area
Sample Sign Area

Parcel C

Parcel A

Tower Bldg.

Brick Bldg.

Parcel G
Public Market

Figure 4.8.2 - Tower Building Key Plan
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Parcel F

4.9 PARCEL A
Figure 4.9.1- Parcel A Signage Example

Overhead Sign Area
Overhead Sign

Window Sign Area
Overhead Sign Area
Blade sign

CA FE

Door/Window Sign Area
Window Sign

CA FE

Wall Sign/Plaque
Wall Sign Area

Note: Figure 4.8.1 based on approved Parcel A FDP design by Avalon Bay / TCA Architects, ca. 2015.

Parcel B

Parcel C

Parcel A

Maximum Sign Zone
Sample Maximum Sign Area

Tower Bldg.

Brick Bldg.

Sample Sign Area

Parcel G
Public Market
Parcel F

Figure 4.9.2 - Parcel A Key Plan
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4.10 PARCEL B
Figure 4.10.1 - Parcel B Signage Example

External Sign Lighting
Overhead Wall Sign Area
Overhead Wall Sign
Blade Sign

9’ Clear min.

External Sign Lighting

C
C
L L

Wall Sign Area

C
C
L L

Wall/Plaque Sign

Door/Window Sign Area
Window Sign

Note: Signage should not project beyond the limits illustrated above, an should be careful to not conflict with
the building’s public art, which is expected to potentially screen parking level areas above the ground floor.

Parcel B

Maximum Sign Zone
Sample Maximum Sign Area

Parcel C

Parcel A

Tower Bldg.

Brick Bldg.

Parcel G
Public Market

Sample Sign Area
Figure 4.10.2 - Parcel B Key Plan
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Parcel F

4.11 PARCEL C
Figure 4.11.1 - Parcel C Signage Example

Overhead Wall Sign Area
Window Sign Area

Overhead Sign Area
Blade Sign

Door Sign

9’ Clear

G G

Window Sign
Wall Sign Area
Wall Sign
Door/Window Sign Area

Parcel B

Parcel C

Parcel A

Tower Bldg.

Brick Bldg.

Maximum Sign Zone
Emeryville
Public Market

Parcel F

Sample Maximum Sign Area
Sample Sign Area

Figure 4.11.2- Parcel C Key Plan
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4.12 PARCEL G
Figure 4.12.1 - Parcel G Signage Example

Overhead Wall Sign

Overhead Wall Sign Area
Blade Sign

Window Sign Area

9’ Clear

Window Sign
Wall/Plaque Sign

P P

Door/Window Sign Area
Wall Sign Area

Parcel B

Maximum Sign Zone
Sample Maximum Sign Area

Parcel C

Parcel A

Tower Bldg.

Brick Bldg.

Parcel G
Public Market

Sample Sign Area
Figure 4.12.2 - Parcel G Key Plan
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Parcel F

4.13 BRICK BUILDING
Figure 4.13.1 - Brick Building Signage Example

Canopy Sign Area
(3’ max. height )
Canopy Sign
Overhead Wall Sign Area
Overhead Wall Sign
External Sign Lighting

Blade Sign

Wall/Plaque Sign

9’ Clear min.

Wall Sign Area
Window Sign

Door/Window Sign Area

Parcel B

Parcel C

Parcel A

Tower Bldg.

Brick Bldg.

Maximum Sign Zone

Parcel G
Public Market
Parcel F

Sample Maximum Sign Area
Sample Sign Area

Figure 4.13.2- Brick Building Key Plan
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